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What is Social Media?
”’Social Media is the ability to market, 

promote, draw attention to or 
educate potential consumers 
through repeatable and ‘opt in’ 
contacts.  This  process is usually free 
and accomplished through:

Podcast, Blogs, Instagram, YouTube, 
Pinterest, Facebook, Twitter or other 
online connections.”

- Fred Campos, Top Geek, SOSS



What is Social Media?



Social Media Broadcasts 
the Message!

• Social Media is a tool it is 
not the answer in and of 
itself.

• Social Media exposes you 
to more people with your 
message.

• This can be very good and 
it also can be very bad.

• What is YOUR MESSAGE?

Social Media, a Part of the Answer



The Tale of Two Books

(the Social Media Difference)



1. APATHY – the feeling of not having much invested in a cause or 

product, lack of interest or concern.

2. INDIFFERENCE – absence of compulsion to or toward a cause, 

product or service.

3. TOP OF MIND – is a brand or specific product coming first to mind 

when a customer has a need; historically accomplished through 

brand awareness or media exposure.

Who is the Real Competition of 
Destination Travel?



It’s Time to Change with the Times

After 43 years of Litigation Refused
To Get eMail.

• In 2014, He was Fined $5000.
• Now He Has eMail.

• He Loves it.

• It’s Time to Embrace Social Media!



What is the Opposite of Great?



• They do what they do even if they 
are not paid to do it.

• Overly focused on a few things.

• Experts in their field or striving for it.

• Stand out, different, but yet 
successful.

• Memorable. 

Tweak & Geek Your Social Media



30 Tips & Tricks to Using Social Media
1. Have a meaningful social media brand handle/name.

2. Have at least three pieces of social media with the same handle & 
URL.

3. Follow people that matter in your target audience.

4. Add social media buttons to your website.



30 Tips & Tricks to Using Social Media
5. SEO all pages on your website.

6. SEO all images on your website and point them back to your website.

7. Add social media to your business cards, product brochure, & marketing 
literature.

8. Fill out all the blanks and tags on your social media profiles.



30 Tips & Tricks to Using Social Media

9. Practice the 90/10 rule.

10. Always comment back, even if it is a "Thank You.“

11. Run special on social media you cannot get elsewhere.

12. If you're going to blog, update your post at least weekly and 
predictably.



30 Tips & Tricks to Using Social Media

13. Make sure you fill out your tags and SEO each and every blog post.

14. Release a press release about something in your business every other 
month.

15. Create a Gravitar for your business with your logo and address on it.

16. Comment on 3-5 other blog post a month.



30 Tips & Tricks to Using Social Media

17. Update your business FB wall daily.

18. Update Your FB Wall post with questions.

19. Cross "Like" other business on Facebook.

20. Encourage people to "Like" your page at checkout.



30 Tips & Tricks to Using Social Media
21. Thank clients publically, first name, last initial.

22. 10 times a month, write something nice on another targeted business Wall.

23. Have Contact7 on your website, blog, or Facebook.

24. Twice a year offer a Facebook special with OfferPop and an incentive.



30 Tips & Tricks to Using Social Media
25. Create and provide a special for your FourSquare account.

26. Tweet at least 2-4 times day.

27. Add a new picture to your business Pinterest weekly.

28. Create a YouTube video for your business quarterly.



30 Tips & Tricks to Using Social Media

29. Recycle message:  YouTube video, embed in blog, post on FB, 
Tweet it.

30. Just Start on Social Media somewhere.



My Suggested Three  Legged 
Stool:

Pinterest
Podcasting
Facebook

What’s Cool:  vLogging!



Websites vs Video; PCs vs Phones

http://www.wired.com/insights/2014/02/web-dead/



A Few YouTube Thoughts

“As of 2013 there is now more video 
content online than text.”

YouTube is the 2nd most searched site, 
behind Google.

In an A.D.D. world, video is king.



EECC Travels

https://www.youtube.com/channel/UChmD8EWwltkAl4APZC9htOQ



CruiseTipsTV

https://www.youtube.com/user/CruiseTipsTV



Don’s Family Vacation

https://www.youtube.com/channel/UCXI8D72GDxDww2oE9DPoG7A



What is Pinterest?
”Pronounced to rhyme with interest, 

is a vision board-styled social 
photo sharing website and app 
where users can create and 
manage theme-based image 
collections. The mission statement 
of Pinterest is to connect 
everyone in the world through 
shared tastes and the “things” 
they find interesting.” 

- Fred Campos



Why Pinterest?



Travel Agent Tips
1. What are my top selling destinations? List 3-5

2. What group departures do I have planned? (Focus on current & future)

3. What activities do my clients enjoy?

4. What specialty or niche do I serve?

5. Feature board for your specialties.

6. Pin pictures of those elements and link them to a call to action.

7. Add associated boards.

https://www.cmsspeaking.com/13-pinterest-tips-for-travel-agents/



Example of Pinterest



Example of Pinterest



Example of Podcasts



Tools for a Social Media Campaign

• 10 Hour Setup

• 2 Hour a Week



What do I want from Social Media this 
Q1 (Honeymoon)?

I want to…

Sell Destination Weddings

And Honeymoons



The Social Media Campaign:

• 50-100 Educational Wedding Tips

• 50-100 Honeymoon Tips

• 20-30 Questions/Answers

• 15 Good Titles

• 100-300 Pictures

• 12 Videos (Canned), 12-15 Video You Make



10 Hour One-Time Setup

• Build Pinterest Account 

and Pin Boards

• Start a YouTube 

Channel

• Start a Podcast

• Think of Your Titles



Educational Messages



2 Hr a Week OnGoing

• Record Your 

Video

• Record Your 

Podcast

• Pin New Pictures



Questions & Other Ideas?

•Do Something

•Outsource (OnlineJobs.ph)

•Be Consistent



We Build Responsive SEO Websites!

DFW Website Designers

Fred Campos, Speaker/Geek

3832 Periwinkle Street

Bedford, TX  76021

fcampos@DFWWebsiteDesigners.com

www.DFWWebsiteDesigners.com

817-247-6003

mailto:fcampos@FunCitySocialMedia.com
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